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ArtCenter College of Design

Learn to create. Influence Change.



ArtCenter College of Design

1,900 students ranging in age, from 18–30+ 
across 18 programs.



ArtCenter College of Design

11 UNDERGRADUATE PROGRAMS 
ADVERTISING
ENTERTAINMENT DESIGN
ENVIRONMENTAL DESIGN
FILM
FINE ART
GRAPHIC DESIGN
ILLUSTRATION
INTERACTION DESIGN
PHOTOGRAPHY
PRODUCT DESIGN
TRANSPORTATION DESIGN

7 GRADUATE PROGRAMS 
ART
FILM
GRAPHIC DESIGN 
MEDIA DESIGN PRACTICES
INDUSTRIAL DESIGN
ENVIRONMENTAL DESIGN
TRANSPORTATION SYSTEMS & 
DESIGN
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Designmatters Partners



Designmatters Studios



Designmatters Fellowships

Summer 2016 Designmatters Fellow

Justine Esquivel



Web weaving and convergence are the 
words that come up most often when 
describing Justine’s role within the Long 
Beach i-team. 

4th Designmatters Fellow and first 
interaction designer in the team.

LONG BEACH INNOVATION TEAM
Justine Esquivel







LONG BEACH INNOVATION TEAM
Justine Esquivel

This is actually made up of 7 foot wall panels that live 
outside of the i-team's space. That is intentional as it 
exposes the work, thinking, and approach to external 
teams in City Hall. The first panel is a quick overview of 
the team. The rest of the panels follow the double-
diamond flow while allowing for more space for 
brainstorming notes/post-its. Each panel is mobile, 
which was an important feature for individual team 
members as they find inspiration in different spaces. 

Toolkit





 
    
 

| WEB WEAVING : MAYOR’S INFOGRAPHICS |

Halfway through the Fellowship, I was asked to develop a set of four infographics depicting Mayor Robert Garcia’s 



| BOOKLETS |
In an effort to share the methods and processes with teams outside of the i-team, I made two booklets regarding 



LONG BEACH INNOVATION TEAM
Justine Esquivel

For each of the initiatives the i-team is 
working on, they are creating user 
journeys as a way to help those outside 
of the team understand the goals and 
processes. This is one of the four that 
Justine helped create. It is for their new 
business portal, which aims to be the 
go-to resource for new and current 
entrepreneurs in Long Beach. 

http://bizport.longbeach.gov/

Biz Port User 
Journey



| BUSINESS ANALYTICS |



“ Having the experience to stepping back to see how 
field work, design and city leadership connect 
challenged me to think differently. We are currently 
figuring out how design fits in these traditional 
spaces.”

Justine Esquivel, September 2016



Designmatters Alumni

Bora Shin

Design Strategy Lead



The LA Innovation Team was asked by the Mayor to look at residential 
displacement and work to enable people to stay in their homes. Thus,  
the Innovation Team worked with HCID to develop a new approach that  
was focused on raising awareness while also doing work to address  
some process changes.

HOME FOR RENTERS CAMPAIGN STATEMENT

The purpose of Home for Renters brand is to strengthen HCIDLA’s efforts to raise awareness 
citywide of the Rent Stabilization Ordinance (RSO) and to help both tenants and landlords 
understand their rights and responsibilities. This increased awareness will help protect tenants 
at-risk of displacement while still enabling landlords to continue to earn reasonable returns on 
their investments.  

The Home for Renters campaign features stories of everyday Angelenos to connect with the 
communities that HCIDLA serves. 

The Home for Renters brand is designed as a plug & play system, so that HCIDLA can continue 
to expand this campaign with stories from the community and data points to strengthen 
HCIDLA’s ongoing outreach efforts.  











APPLICATION 1

how can we use a brand to tell a story?



Story



Data: RSO availability



Data: Protection



APPLICATION 2

how can we use a brand to 
raise awareness?



APPLICATION: BILLBOARDS











APPLICATION 3

how can we use a brand to
create a civic conversation?



STORY

Campaign Content Target Audience Call to Action Success Measure

DATA 1
RSO Availablity

DATA 2
Protection

       

STORY
BANK

• Share story on website or 
Instagram.

• Call HCID hotline to check 
their property is RSO.

      

• Call HCID hotline to check 
their property is RSO.

     

• Call HCID hotline to check 
their property is RSO.

• Learn more about RSO 
rights via online.
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• Encourage others to share 
stories.

HANDBOOK & 
TRANINIG 

TOOL
RSO Rights

     

• Know how to file a vailid 
complaint with required 
documents. 

• Stories are being submitted 
to the website.

• Stories are being shared  
on instagram.

• Calls to Hotline increases  
in the target areas.

• All renters know 1 out of 2 
RSO availability in LA.

• Calls to Hotline increases  
in the target areas.

• New stories and photos are 
collected for the 2nd round 
of campaign.

• Increase of valid complaints 
filed to HCID with proper 
documents.

• New tenants are aware 
about RSO at move-in.

  All renters in LA City.

  Current RSO tenants.

  Current landlords of RSO property.

  Current low income RSO tenants. 

INFORMATION FLOW

This information flow is designed to show how Home for Renters campaign content should generate stories that are reflective of 
the community and data that leads to specific call to action for each targeted audience. Each content have metrics that is used 
to measure success for HCIDLA team to keep track of the campaign progress.



Handbook & Tranining Tools



Handbook & Tranining Tools



Handbook & Tranining Tools



CAMPAIGN RESULT 1



CAMPAIGN RESULT 2



CAMPAIGN RESULT 3

10,117

2,837
239

1,544
162

Total campaign page visits on 
HCIDLA website 

Tenant Booklet (English)

Tenant Booklet (Spanish)

Landlord Booklet (English)

Landlord Booklet (Spanish)

UNIQUE DOWNLOADS OF THE BOOKLET

July - September 2016



“ We are demonstrating that city government can be 
responsive and create products and services that 
delight and create lasting value.”

Bora Shin, September 2016



Thank You!
jennifer.may@artcenter.edu

@DesignmattersCA

designmattersatartcenter.org


